
 

                    Kings Priory School
     Key Stage 4 Creative iMedia Curriculum

Interleaved strands

Informational Technology Creativity Digital Literacy Marketing

YEAR 9 YEAR 10 YEAR 11 

The 
media 

industry

Job roles in 
the media 
industry

Factors 
influencing 

product 
design

Pre-
production 
planning

Regulation, 
certification, & 
classification

Distribution
consideration

Sectors of the media 
industry

Know the main 
responsibilities of 

each role in the
creation of media 

products

Know the 
components & 

conventions of each
document

Know the 
characteristics of the 

types of platform
& media used to 

deliver products to 
audiences

How style, 
content & layout 
are linked to the 

purpose

That visual 
identity is used to 
communicate the
nature of brands 

& business’ 
services or 
products

The importance of 
graphic designs that 
incorporate visual 

identity & house style

Develop 
visual 

identity

Plan digital 
graphics for 

products

Graphic 
design & 

conventions

Properties 
of digital 
graphics

Plan 
digital 

graphics

Create 
digital 

graphics

The importance of 
graphic designs that 
incorporate visual 

identity & house style

Benefits of vector 
file formats, 

scalability for large
print use

Using concept 
sketches to develop 

ideas

Technical skills to 
source, create & 

prepare assets for use 
within digital graphics

How format is linked 
to the purpose of 

interactive
digital media 

products

Creating designs which 
include all aspects of 

interactive digital 
media

Plan 
interactive 

digital 
media

Features 
of interactive 
digital media

 Pre-
production 
planning 

Create 
interactive 

digital media

Review 
interactive 

digital media

RO93 
Exam

Differences between 
types of interface & 

interaction styles 
including advantages to 

users  

Using search tools to 
source assets which 
are suitable for use 
within interactive 

digital media

Using naming 
conventions to 

facilitate file 
management within 

product creation 
software

Planning and carrying 
out a range of 

functionality tests to 
make sure interactive 

digital media 
products function as 

intended


